
  

 

Volume 2026 - Number 3 - March 2026 
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Illusion Warehouse—3917 McCart Ave, Fort Worth, Texas 

Three Blocks North of Seminary Drive 

 

CLASSICS OF MAGIC 
 
On Thursday March 19, the Alliance of Illusionists/SAM 138 will feature 
"Classics of Magic." Members, guests, and aƩendees who want to parƟci-
pate are encouraged to bring one or more classic magic effects, display 
them and perform them at the 7:00 pm meeƟng, the Illusion Warehouse, 
3917 McCart Avenue, Fort Worth, Texas. Only 2026 dues-paid-up mem-
bers of the club, guests, and visitors may aƩend the meeƟng. 
 
Also the club's ExecuƟve CommiƩee will meet at the Illusion Warehouse 
at 6:00 pm, the hour before the monthly club meeƟng. In addiƟon to the 
club officers, all 2026 members in good standing (dues-paid-up members) 
may aƩend as well. Visitors are not allowed to aƩend ExecuƟve Com-
miƩee MeeƟngs.  

 
ANNUAL DUES WERE DUE JANUARY 1 
 
Annual dues for club members were due and payable in full before Janu-
ary 1, 2026. Members pay their dues online by clicking the “Dues” tab on 
the home page of our www.SAM138.com website.   
 
Members have the opƟon to be a member of the naƟonal SAM organiza-
Ɵon, which gives them membership in both the SAM Assembly 138 and 
the Alliance of Illusionists, or individuals can join just the Alliance of Illu-
sionists without naƟonal SAM membership. Either way the dues are just 
$25 per person per year.  
 
Please note that the Assembly no longer collects naƟonal SAM dues 
from Assembly 138 members. SAM members in our Assembly are fully 
responsible for paying their own naƟonal dues direct to the SAM as the 
naƟonal SAM office sends statements.  
 
Please remember that according to the club’s Bylaws, only guests and 
members in good standing (due-paid-up members) may aƩend Monthly 
Club MeeƟngs.  
 
If you were a 2025 member of the clubs but have not paid this year’s 
dues, please be sure to do so before aƩending the March Monthly Club 
MeeƟng. We will see you on March 19! 
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MINUTES FROM THE FEBRUARY MONTHLY CLUB MEETING 
 
On Thursday February 19, the Fort Worth Alliance of Illusionists/
SAM 138 joined forces with the Dallas Magic Club/SAM 13 to bring 
Nathan Kranzo to the Dallas/Fort Worth metroplex. The 6:30 pm 
lecture was held at the Georgia Farrow RecreaƟon Center in Irving 
Texas as a good half-way spot between the two big ciƟes of Dallas 
and Fort Worth. The lecture replaced the SAM 138/Alliance of Illu-
sionists normal third Thursday monthly club meeƟng at the Illusion 
Warehouse.  
 
The lecture was also used as an incenƟve to get each club’s mem-
bers to pay their 2026 club dues, with 2026 dues-paid-up members 
being admiƩed free of charge. The clubs also let a few non-club 
member magicians pay $25 cash at the door to aƩend. The lecture 
was well aƩended with over 35 magicians in aƩendance. 
 
Kranzo demonstrated numerous walk-around and close-up magic 
effects with cards, coins, and other objects. He performed and 
demonstrated his Opener Coin rouƟne, his 52 Gone effect, Money-
ball, and his Parlor Up Guys RepeƟƟon, a modern take on the Six 
Card Repeat. He also taught several bits, gags and effects from his 
classic books Comedy For Magicians and Mentalists. And of course 
everything Kranzo taught he also had for sale. Everyone seemed to 
have a good Ɵme, and it was a great night of good magic and inter-
club camaraderie. 
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Welcome, friends and fellow lovers of magic! As we gather once again under the brim of the President’s Top Hat, this monthly column is your 
place to discover what’s been sƟrring behind the scenes of our club—moments of wonder, milestones worth celebraƟng, and the shared pas-
sion that keeps the art of magic alive in our community. Whether you’re a seasoned performer or simply enchanted by the craŌ, my hope is 
that each issue inspires connecƟon, creaƟvity, and a renewed sense of joy in the magic we create together. 
 
Finding Magic Again - As we all know, most of us young children oŌen strive to impress our family, loved ones, 
and friends with something unique—and magic can certainly do that. Many of us begin performing simple tricks 
at a young age. As Ɵme goes by, however, many lose focus and move on to other things in life. Yet there oŌen 
comes a point when many return to magic. As magicians say, that’s when you catch the “magic bug.” 
 
Once a person rededicates himself to pracƟcing the art of magic, it becomes much more than a hobby—it be-
comes a lifestyle. Some magicians may not work at magic every single day, but the dedicaƟon and Ɵme one puts 
into the craŌ is what helps make a person a beƩer performer. Finding oneself and discovering the style of magic 
one enjoys is incredibly important. This may include choosing a stage name, developing a character, and figuring 
out where one belongs in the magical world. Many magicians who return to magic begin with card tricks and then 
gradually discover other interests. It is also important to consider the type of audiences one desires. 
 
For me, performing bar magic is what brought me back into the art. Approaching people I had known for years 
and showing them something they never expected to see brought me tremendous joy. In many ways, magic 
brought me back to a place where I felt safe and free to be myself—to make the magic truly my own. Anyone can 
go out and buy a magic trick and perform it for an audience. Unless a person makes it their own however, unless 
a person creates a story or a moment they audiences will remember—then something is missing. People want to 
be intrigued. They don’t want to feel like they’re trying to solve a puzzle. 
 
When a magician truly amazes someone with a magic trick they never thought was possible, that’s when a magi-
cian knows they have something special. That’s when the magic bug takes hold again. It’s also when a magicians-
might inspire someone else to think, “Maybe I could be a magician too.” Maybe they begin to take magic more 
seriously, or perhaps they decide to learn it for the very first Ɵme. 
 
That spark of magic inside of magicians shines outward for the world to see. That liƩle flicker of wonder becomes 
something much bigger—giving us a new purpose, a new direcƟon, and someƟmes even a guiding light in life. 
Finding a magic club, a mentor, or even just a fellow magician to jam with can open up enƟrely new perspecƟves 
regarding capability, and not only in magic, but in generally in life as well. Many people search the world trying to 
find their purpose. Magicians do something remarkable. They make the impossible possible. PracƟcing, perform-
ing, and improving one’s magic can bring a sense of saƟsfacƟon that few other experiences provide. It reminds 
performers that growth is always possible. And too, they must conƟnue to hone our craŌ, learn from their mis-
takes, and develop their own style. 
 
Someone once said that pracƟce doesn’t make perfect—it makes preƩy good. And another magician once joked 
that a bad magician is like a bad pizza… it’s sƟll preƩy good. There’s some wisdom in both of those thoughts. As 
we strive to improve and learn from our mistakes, that is when we begin to grow into truly great magicians. It 
doesn’t happen overnight, but with dedicaƟon and passion, it can happen. So I hope we all conƟnue striving to 
find the magic within ourselves again—facing our fears, overcoming challenges, and sharing joy and wonder with 
our audiences. 
 
"UnƟl the curtain rises again, keep the magic alive—on stage, in pracƟce, and in the moments that maƩer most." 
 
Hare Evison - President of the Bruce Chadwick SAM Assembly 138 and Alliance of Illusionists  
 

FROM THE PRESIDENT’S TOP HAT 
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GET IT WHILE YOU CAN 
The rich man was asked, “How much is enough?” He replied, “Just a liƩle more!” While this whimsical saying is 
usually used to reference money, it can also refer to just about anything else. This includes magic tricks. Just ask 
any magic collector. 
 
The unique thing about magicians who acquire magic tricks is that same basic scenarios seem to play out over 
and over. The main fact is that most magic tricks that make it to market tend to come and go quickly. The old slo-
gan, “What is here today is oŌen gone tomorrow” is an understatement in magic.  
 
Magicians should always remember that most magic tricks are not mass produced. In fact, someƟmes only a few 
dozen of an item are made. Magic is mostly a small coƩage industry because it has a limited audience. While the 
availability of magic effects is based upon the economics of supply and demand, manufacturers oŌen have to 
guess and make quanƟƟes based upon what they think will be the demand. A small market audience can be 
scary. Also the whole scenario is oŌen a big gamble for manufacturers. Once the first producƟon of an item is 
sold out, and because of the precarious nature of  future demand, it is usually a big risk for manufacturers to pro-
duce a second run.   
 
Strangely too, most magic tricks do not always sell based upon how good the effects are. One would think that if 
a magic trick is really good, the demand would be great. Unfortunately this is not oŌen the case. There are many 
other miƟgaƟng factors that come into play. These may include availability of manufacturing materials, mar-
keƟng, profit margins, pracƟcality, and even the willingness of a person to make more. 
 
So how does all this impact the contemporary magic buyer? While it may sound like a sales tacƟc, the truth is that 
if a person finds an item that they think is right for them, it is best for them to immediately purchase it. Because 
of limited supplies, the magician who decides to wait and buy later usually discovers the product is no longer 
available. HesitaƟon equates to losing out. The old slogan to “get it while you can” is very true in magic.  
 
Fortunately unwanted items can usually be re-sold without much effort. SomeƟmes a customer can even recoup 
their original purchase price. SomeƟmes it is even possible to resell items for a profit. Consistently over Ɵme, 
magic tricks, and especially items that become vintage, tend to go up in value and exceed inflaƟon. In fact, some 
magicians purchase magic effects specifically for long term financial investment.  
 
It is also important for magicians to evaluate how important parƟcular magic items are to one’s repertoire. Magic 
tricks can break and wear out. The magician who travels by air can experience lost luggage. If a magician has an 
effect that is integral to one’s performance, and due to the restricƟons of supply and demand, possible future 
unavailability and loss caveats, wise magicians acquire backups as soon as possible. If things change and the back-
up is no longer needed, it can always be relinquished. 
 
Finally there is also the fact that most magicians have to go through a lot of material to determine their perform-
ing repertoire. A magician shouldn’t be shy about invesƟng in magic apparatus. Most magic must be tested in 
front of real audiences before it is truly integrated or rejected from one’s act.  
 
Also some magicians hang on to effects that they iniƟally decide to not integrate into their repertoire. While 
there may not be an immediate need, many of them know that as they move through magic and grow in the art, 
someƟmes that which they once rejected becomes like gold in the future. That of course is the nature of any per-
formance art that relies heavily on props, and certainly that includes the art of magic. 
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I may as well ruffle some feathers and talk about a much-loved classic, the rouƟne Don Alan used for his Chop 
Cup. It’s not magic! There, I said it. Alan took a gimmick with so much potenƟal for magic and made it unmagical.  
 
Magicians may think I have lost my mind at this point. They should go watch his rouƟne. How does the ball get 
into the pocket or under the cup whenever needed and make the spectator the looser? He tells you. He did it. He 
snuck it under when you weren’t looking. You idiot! 
 
Cup and ball type magic is one of my very favorite. The cup is inherently magical, but Alan gives himself the credit 
for what the audience sees, and kills the potenƟal magic which could have been.   
 
A lot of what magicians frequently consider magic is not magical. I am not talking about weak effects. I am talking 
about things that are not magical by choice, though that choice may not have been a conscious decision. Then 
too, I should probably clarify my posiƟon on what I consider magic, which is the things we do to entertain that 
lack any raƟonal explanaƟon in the eyes of the spectator.  
 
Gambling demonstraƟons where magicians are telling spectators that what they are seeing is due to the magi-
cian’s extreme skill at card handling may be impressive, but it is not magic. A mentalism bit where a magician is 
figuring out which hand a spectator is holding a coin in by looking at eye pupil dilaƟon is not magic. Magicians 
have given the audience an explanaƟon for what they have seen regardless if the spectator was lying. 
 
Some effects more naturally fit into different categories. Cuƫng to the Aces will more easily fit as a demonstra-
Ɵon of skill as compared to cuƫng and restoring a piece of rope, but it could be magical with a liƩle creaƟvity. 
 
Many effects could be magic if the choice is made to make them so. I am not saying that would be the right 
choice for all magicians, or for every rouƟne, but I do think it is something that magicians should pay aƩenƟon to, 
and make conscious choices on how they want the audience to perceive what they do. These feats of skill and 
mentalism types of things can be quite entertaining. These cousins of magic may fit well into a magic act, but only 
with thought and consideraƟon. 
 
“All I do is snap my fingers.” With that liƩle line it becomes magic. Of course, it could have been a wave of the 
hand or casƟng a shadow or whatever. It all boils down to what was implied as the cause of the effect. A show of 
skill can be entertaining, but it is not at all unique to magicians. What only a magician can offer is a magical mo-
ment, and those potenƟal magical moments are too frequently denied life due to a lack of thought or an unwill-
ingness to share the spotlight.  
 
All magicians should think about this. We should remember what magical moments feel like. Magicians should 
examine their magic and ask themselves if they should put more magic in their magic. 
 
 
Gary Poe, Vice-President 
SAM Assembly 138 
Alliance of Illusionists 

IT’S NOT MAGIC! 
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DAVE’S DECK 

This month’s review is for Dave’s Deck. This is not to 
be confused with Dave Deck trick, which is completely 
different.  I am speaking of the Dave’s Deck that is an 
exclusive at the Illusion Warehouse magic shop in Fort 
Worth, Texas. See www.IllusionWarehouse.com 

The Dave’s Deck is a card effect that is strong enough 
to replace the Invisible Deck or Brainwave in your close
-up case as it has mine.  It is a similar effect to Invisible 
and Brainwave, but in my mind much superior and 

much easier to do. With Dave’s Deck, magicians can spread the cards face up BEFORE they let the spectator freely 
select one. Or spectators can simply name a card, and then the magician runs through the cards to find the se-
lected card. In other words, magicians don’t have to spread the cards first. 

I point all this out because Dave’s Deck allows magicians to do the “chosen card with a different colored back” 
effect in a way that can’t be done with the tradiƟonal Invisible Deck. AŌer a card is selected, the card can be re-
moved from the deck and placed on the spectator’s hand. The selecƟon is then shown to have a different color 
back than the rest of the deck. The cards can be handled very freely and there is no rough/smooth principle used. 
I also love that there is no math involved, and there is no fear of cards accidentally separaƟng.  

Another big feather in the hat for Dave’s Deck is that it automaƟcally 
resets. The effect lends itself to some variaƟons in the way it is present-
ed. The deck comes in standard Bicycle cards and is perfectly made. Also 
the difficulty level is very low, making the trick easy to do for the begin-
ner or pro. There is also no sleight of hand or math, and there is no com-
plex procedure to memorize. It is in fact quite simple.  

Dave’s does have a few negaƟves that are common and unavoidable 
with the nature of the trick. For example, magicians won’t be doing oth-
er card tricks with this special deck. Also the deck cannot be examined. 
Personally, I have not had anyone ask.  The free handling and direct na-
ture of the effect don’t put the heat on the deck. It arouses even less 
suspicion than the Invisible Deck.  

I would say that while Dave’s Deck isn’t perfect, it is a couple steps closer 
in my opinion and those are steps beyond where our treasured Invisible 
Deck and Brainwave took us.  

Dave’s may be as good as we can get in this type effect. Dave’s Deck gets 
a 9.6 out of 10. 
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Register for the convention at www.taom.org 
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 2026 OFFICERS 
 
1. PRESIDENT:     Hare Evison    h.e.808artworks@gmail.com      808-264-2785 
2. VICE PRESIDENT:    Gary Poe    downƟme824@gmail.com      817-914-0334 
3. SECRETARY:         Bruce Chadwick    chadwickillusionist@yahoo.com      817-832-6062 
4. TREASURER:    Lonnie Olander    lonnie.olander@gmail.com      254-749-0124  
5. SERGEANT AT ARMS:    William Weebo Beaty   weeboentertainment@yahoo.com     972-824-9614 
6. HISTORIAN:              Jack McCoy    magicjack@charter.net       682-560-8569 
7. MEMBER AT LARGE:          Caleb Westeen    calebw827@gmail.com       682-222-3959 

DFW AREA MAGIC HAPPENINGS 
 
FORT WORTH SAM ASSEMBLY 138 ALLIANCE OF ILLUSIONISTS 
Meets on the third Thursday of each month, 7:00 pm at the Illusion Warehouse party room and magic shop locat-
ed at 3917 McCart Avenue, Fort Worth, Texas 76110. Contact chadwickillusionist@yahoo.com or go to 
www.sam138.com. Also Facebook  at hƩps://www.facebook.com/groups/162025544420781/ 

 
FORT WORTH MAGICIANS CLUB INC AND REN CLARK IBM RING 15 
Meets on the first Thursday of each month, 7:00 pm. See hƩps://
fortworthmagiciansclub.org/ 
 
MID-CITIES MAGIC CIRCLE 
See the Mid-CiƟes Magic Circle Facebook group. 

 
DALLAS MAGIC CLUB, SAM ASSEMBLY 13 AND IBM RING 174 
See www.DallasMagic.org for meeƟng informaƟon. 
 
IMPROV COMEDY CLUBS IN ADDISON AND ARLINGTON 
Both comedy clubs periodically host weekend comedy magic shows. For more de-
tails go to either www.ImprovArlington.com or www.ImprovAddison.com. 
 
MAGIC IN THE LIVING ROOM 
Periodic magic shows every 1st Tuesday at 7:00 pm at The Line Public House, 940 E Beltline in Richardson. See 
www.MagicLivingRoom.com for more informaƟon. 

People never forget 
the way you made 

them feel. 


